
Elizabeth A. Thackeray, CEO 
Folklore Galore 
181 North 500 East                                               
Lehi, UT 84034 
 
Mr. or Ms. ____________________, Marketing Director 
Folklore Galore   (insert your name here) 
181 North 500 East 
Lehi, UT 84034 
 
1 November 2008 
 
Dear Mr. or Ms. _____________________________ , 
                                               (insert your name here) 
You have been carefully selected to participate in an elite marketing team to create a marketing campaign for a 
series of folktales. We know that your expertise and abilities will impress one of our top clients. Your task is to work 
with your team to convince our client that your folktales are the best, most fun, most important, most life 
applicable folktales in the whole world. 
 
Your Marketing Team consists of the following individuals:  

1. ____________________ 
2. ____________________ 
3. ____________________ 

 
You and your team will need to design a series of panels to present to our client on ________________.  Your work 
must be completed on that day because our client will only be available to meet with us then.  There will not be an 
opportunity to make up this meeting! 
 
You and your team must include the following items and information as part of your marketing panels:  

1. An Exciting Title that introduces your campaign. (Panel 1) 
2. A Visual Advertisement that could be used in a magazine or as a billboard.  (Panel 2) 
3. A Catchy Slogan/Jingle that explains the importance of the folktales collectively as a group. (Panel 3)  
4. A Written Explanation persuading our top client not only to read the group of folktales, but also to 

purchase your marketing campaign. This portion of the campaign is especially important because our client 
has requested that there be no oral explanations! This means that your writing must do your talking for 
you! (Panels 4-5) 

a. Because your writing must speak for you, you will need to make sure it is clear, engaging, and 
professional (remember you’re trying to sell your product!) 

b. To make your writing more interesting, you will need to use at least three sentences that use a 
clause followed by a comma at the beginning of the sentence (just like we have practiced in class).  

c. You will also need to use vivid and specific words that accurately explain and describe your 
campaign, including at least two vocabulary words.  

 
Remember, you may always ask me for help as your team plans and executes your campaign! 
Good Luck,  
 
Elizabeth A. Thackeray, CEO 



Some Questions to Guide Your Thinking 
To create the best marketing campaign we suggest that you carefully and thoroughly think through the 
following questions to spark your thinking:  

1. What do all of your folktales have in common?  
2. What do your folktales teach us about life?  
3. What do your folktales help us understand about cultures, family, and/or ourselves?  
4. How do these folktales apply to your family and show how each individual family has an important role 

in our global society?  
 
Next you will want to carefully examine billboards and magazine ads to determine what makes them effective.  
 
Then you will survey three people to find out what interests them or what questions they have about your 
topic.  
 
Finally, you will use all of the information you analyze and discover to design a unique marketing campaign for 
our elite client.   
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



Marketing Campaign Rubric 

Ideas/Content: (30)    _____ 

 Content is researched, interesting, and persuasive. 
 Ideas focus on what the folktales teach us about cultures and families and why they are important for 

us today. 
 Ideas are presented in effective formats—whatever works best. (At least 2 panels are written, one 

visual ad, and a catchy slogan and/or jingle.) 
Organization: (25)    _____ 

 Ideas are arranged effectively to guide the client efficiently through the marketing campaign. 
 In the written portion, paragraphs are coherent and follow a logical order. 

Voice: (15)     _____  

 Tone is persuasive and appealing. 
 Tone is appropriate to the theme of the campaign. 

Word Choice: (20)    _____ 

 Precise words help persuade the client to buy into the campaign. 
 The writing contains at least two (2) vocabulary words that are used correctly and underlined. 

Sentence Fluency: (25)    _____ 

 In the written portion, sentences are complete, fluid, and effective. 
 In the written portion, at least three sentences that begin with a clause are found in the writing. 

Conventions: (10)    _____ 

 Spelling, grammar, and punctuation mistakes are minimal and don’t distract the client. 
Presentation: (15)    _____ 

 Overall presentation is neat and appealing. 

 Design follows principles discovered from inquiry. 
Total: (140) ______ 
 
Creation Process: (120)    _____  
Inquiry:  

 Investigation Sheet (20) 
 Surveys (30) 

Pre-writing: 

 Folktale Theme Graphic Organizer (12)  
Drafting:  

 Marketing Campaign Planning Sheet (12) 
Revision:  

 Group Peer Review Evaluation Form (12) 
 Written Explanation is IN CLASS and READY to be peer reviewed (12) 
 Peer Review’s another group’s Written Explanation (12) 

Following Directions/Completion: (10) _____ 

 All parts of the assignment are complete (5) 
 All panels are arranged in the correct order (5) 

 
 
TOTAL: (260) ______ 
 
 
 



Investigation Sheet 
Directions: With your group examine at least 4 magazine ads and/or billboards. Then completely and 
thoroughly (at least 2-3 complete sentences for each question) answer the questions below for the magazine 
ads and/or billboards collectively.  
 
List of names of magazine ads and/or billboards your group reviewed:  
1. 
2. 
3. 
4. 
What is/are the purpose(s) of magazine ads and/or billboards? What is the tone? 
 
 
 
What is the intended audience like? That is, what characteristics do they have? 
 
 
 
What kind of content is found in magazine ads or billboards? 
 
 
 
How does this kind of content fit the purpose of a magazine ad or billboard? 
 
 
 
How does this kind of content fit the audience of a magazine ad or billboard? 
 
 
 
How is the text organized in magazine ads or billboards? 
 
 
 
How do these aspects of organization fit the purpose of a magazine ad or billboard? 
 
 
 
How do these aspects of organization fit the audience? 
 
 
 
What aspects of formatting do you notice? How do these connect to the purpose and audience 
characteristics? 
 



Inquiry Sheet 
Name: __________________________ 
Theme of Folktales: ____________________________ 
 
Why do you think your folktales are important? What is interesting about the folktales you read? 
1. 
2. 
3. 
4. 
5. 
Before the next class, talk to three other people and get their responses to the following questions: What 
would interest one of Lehi’s principals about the folktales you read? How could you convince one of Lehi’s 
principals that your folktales are most important?  
Person 1:____________________ 
1. 
2. 
3. 
4. 
5. 
Person 2:____________________ 
1. 
2. 
3. 
4. 
5. 
Person 3: ___________________ 
1. 
2. 
3. 
4. 
5. 
 
Synthesis: What are the most important ideas conveyed by the folktales? How can I persuasively convey these 
ideas to one of Lehi’s principals?   
 
 
 
 
 
 
Group Synthesis: After comparing data with the other members of your group, pool your ideas together: how 
can you persuasively convey the most important ideas in your folktales to one of Lehi’s principals?  


